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出典：
2.Epsilon International、Preparing for a world without third-party cookies: The marketer’s perspective conducted by Phronesis Partners Inc.（2020年9月）
3.Innovid、Reconciling views on identity resolution: How marketers and consumers can come together in a cookieless world（2021年7月）

https://www.epsilon.com/hubfs/3PC_Deprecation_Research_Exec_Summary_23Oct2020.pdf?hsCtaTracking=6eda0e9d-6c8d-4c52-922f-1e396ac75978%7C8c887de0-50d4-40c9-9ebe-93d1c26e8d29
https://info.innovid.com/reconciling-views-on-identity-resolution?utm_campaign=2021_Identity&utm_source=eMarketer&utm_medium=eMarketer-FYI-spotlight-CTA
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出典：
4.Cisco、2020 Consumer Privacy Survey、eMarketerより（2020年10月）
5. Tech Crunch、Apple defends new ad tracking prevention measures in Safari（2017年）
6. Bloomberg、Google delays phase out of advertising cookies until 2023（2021年）
7. Statcounter Global Stats、Browser market share worldwide（2022年2月時点）

https://content-na1.emarketer.com/privacy-competitive-advantage
https://techcrunch.com/2017/09/15/apple-defends-new-ad-tracking-prevention-measures-in-safari/
https://www.bloomberg.com/news/articles/2021-06-24/google-delays-phase-out-of-advertising-cookies-until-2023
https://gs.statcounter.com/browser-market-share#monthly-202202-202202-bar
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